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More than 65,000 people responded to 
a survey designed to gauge what members

want and expect from the sector after lockdown,
as Leisure-net’s Dave Monkhouse reports

World 
CHANGING

W
ith the UK’s gym sector 
closed for business, 
researchers at Leisure-
net set out to establish 
the impact of the 
closures on consumers. 

Working in partnership 
with Max Associates and 4Global’s 
Datahub, the Leisure-net team has 
produced The National Post Lockdown 
Recovery Survey, with insight from a 
sample of over 65,000 consumers, 
gathered through numerous channels.

The research has thrown up a number 
of key findings that will orientate 
operators as we head out of lockdown.

Background
The lockdown has been an 
unprecedented event for the 

and presented major challenges 

The next stage in this fast moving 
situation is how and when centres 
and clubs reopen to a public cautious 
about what is safe and what isn’t, and 
unsure about their next steps. 

This research aims to help inform 
the sector as to how their customers 
are feeling. The results will help the 

sector understand what customers 
were doing before lockdown, how their 
activity levels have changed and their 
desires and views for re-opening.

It also offers considerable insight to 
assist local authorities and industry 
organisations who are supporting the 
sector to reopen, as well as informing 
challenging decisions about services 
and provision going forward.

Activities undertaken
Of the 65,000 people surveyed, 44.1 

users (27,915); 27.8 per cent said 
they favour group exercise (17,589), 
21 per cent reported swimming 
(13,730), 1.375 per cent sports such as 
football and squash (1,375). The ‘other’ 
category was 4.2 per cent (2,647).

Activity levels during lockdown
When questioned, 21.6 per cent of 
members and customers reported 

active during lockdown and 26.5 per 
cent ‘about the same’, making a score 
on the positive side of 48.1 per cent.

In the other camp, 33 per cent said 
they had been less active and 19 per cent 
significantly less active, making a negative 

Members ranked motivation 

score of 52 per cent, and with this 
inactivity being weighted more towards 
gym users and swimmers. 

In the ‘more active’ camp, most of the 
additional activity was undertaken by 
people in the 45-64 year old age groups. 

Women have been more active than 
men with 24 per cent of them saying 
they’ve undertaken more activity 
compared to 18 per cent of men. 

Attendance and expenditure

88 per cent of people said they will use 
facilities more or the same when they 
reopen, with only 8 per cent saying they 
will use them less and 4 per cent saying 
they will not return. It seems absence 
has made the heart grow fonder

Given the likely state of the economy, 
responses to the question on spending 
show a solid 82.3 per cent are prepared 



People in younger age
groups say they are four
times more likely to use
their centres and clubs 
more when they open

“

Source: http://www.Leisure-net.org

What they missed

45.8% 
motivation

30.3% 
socialisingT
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to spend the same on being active and 
7.5 per cent are prepared to spend more, 
making a total of 89.8 per cent. Only 10.2 
per cent said they intend to spend less 
money. However, this may not mean a 
full cut of that goes to facility operators.

While men and women are very similar 
in terms of reporting, people in younger 
age groups are four times more likely to 
use centres and clubs more when they 
open, compared to the oldest age groups.

Changing behaviours
There are a number of other analyses 
to be gained from looking at the data.
While 5.6 per cent of respondents 

now, 69 per cent of them state 
that they will use facilities the same 
or more upon their return. 

However, 22 per cent of this group say 
they will spend less money on activity.

By contrast, although 19 per 
cent of respondents say they are 

92 per cent 
of these people say they will return to 
use centres at the same regularity or 

It appears those that are more 
active now are finding alternative 
forms of exercise, by undertaking 
their own activity either indoors or 
outside and intending to continue this 
in the future, while those who have 
been less active are waiting for their 
leisure centres and clubs to re-open.

Lisa Forsyth, director of Max 
Associates, says: “In the period after 
reopening with social distancing, 
operators will have to consider 
how they facilitate this additional 
demand from members.

“Capacities are likely to be 
reduced, while operators are also 
working to ‘regrow’ income from 
those members that cancel.

“Local authorities that can activate 
their parks and green spaces and provide 
good routes for active transport may 
be able to entice the self-motivated 
outdoors, providing space for those who 
prefer motivation from instructors and 
social aspects of the gym and classes.”

Responses by social groups
People from more deprived socio-
economic groups report that they are 
going to value and use their leisure 
centres and clubs more than customers 
from higher socio-economic groups.

When comparing responses, they 
stated they’re significantly likely to 
use their leisure centre or health 
club more when it reopens.

This is a real area of opportunity, 
as these groups are currently 
under-represented in most leisure 
centres and health clubs. 

If we can turn this sentiment into action 
and keep these people motivated and 
using facilities, then something positive 
will have come out of this pandemic.

Around 70 per cent of 
consumers said they were 
more likely to join a club 

A solid 82.3%
are prepared to

spend the same on
being active and 7.5%

are prepared to
spend more, making

a total of 89.8%.
Only 10.2% say they

will spend less

“
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Operators can harness the 
outdoors by organising 

running clubs and outdoor 
workouts to increase capacity

What’s important

on returning?

31% cleanliness
25% social distancing

22% friendly staff
22% staff guidance

Activity levels 

in lockdown

52% less
48% same 

or more

Source: http://www.Leisure-net.org
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Summary

The National Post 
Lockdown Recovery Survey

Get the report: 

Local data, sector
scenario models,

shared best practice
and informed

intelligence will help
us all to make smart

decisions for our sector
Chris Philips, Datahub

“

Women in the 45-64 year old age 
group were the most physically 
active cohort during lockdown 

D
A

V
ID

 PER
EIR

A
S/SH

U
T

T
ER

STO
C

K


	HCM_June20_50
	HCM_June20_51
	HCM_June20_52
	HCM_June20_53
	HCM_June20_54

